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Dear Members of Council, 

I am ,vriting to express my r,equest for approval for the pern:ut application to install a digital billboard at 
m42 AthO[ St. As a landlord of7 s,maU bu· ines e , I have ,~Japerienced firsthand the ,challen,ges of 
reaching potentma:l ,cu tomer , through tnutitfonal adv,erti ing method mn helping my tenant ucceed in 
their adv,ertising needs,. 

Our Digmtal billboards, offer co t-effective and dynamic adverti ing solution that can igni.ficantly 
benefit small bu ines.sies mn our community. He:t1e are sieveral reasons why the apptnv,al ofthms, d·gital 
billboard pemlit wotiM be advantag,eous: 

1. Mom-and-Pop Sm.al Busine.ss: We are your mom-and-pop advertising ,company providing 
personalized, hands-on siervioe for low pric,es and more cost-effectiv,e ad ertis,ing solutions,. 
Clients speak directly with m,e, not a salesperson 3 levels down, ensuring the needs of ea.ch 
individual small bus.iness. 

2. Not Your Av,erage Big Bo,x Agency: Eye Candy Ads is not yo 1r typical '"Big Box B]lboard 
Compani';• I choo,se to work with mall busmes es, and siervices and help excel their advertising 
needs. As the VP of Marketing tor a Board of rade, I understand the want and needs, of smaU 
business, marketing ,and advertising. 

3. Free Adv,ert"sin:g: Unlike traditional billboard companie , I offer fr,ee advertistng to art group 
Not-for-profits and charitable organizations. Our fandlord The Canadian Corp is one of those 
group,s that will benefit from fr,ee advertising fo,r their ,events, fund raising, and awweness. 

4. Support fe,r Local Economy: By providing affordable adverti.sing options digita] billboards can 
help stimulate the focal economy. Small businesses are the backbone of our community and 
their succ,es ,contributes to job creation, economic growth, a:nd the overaU well-being of 
Oshawa. Encouraging and supporting their mar~eting efforts through accessible ,adverti.smg 
channe11s is e sientiat 

In. addition to thesie points it is important to recognize the specific needs of s,ma.ll busines e in O hawa. 
Many small busine sies operate ,vith limited mark,etmg budgets and face ignificant cha.Henges in 
competing with larger ,companies that have more substantial adv,ertising resource . Digital] biUboards 
p,rovide ,an opportunity for these bu inesse to acce s high-impact adv,ertising at a fracfon of the ,cost of 
other medium . 1his democratization ofadv,erti mn,g space ,ensures, that am busine sies, regar,dless of size 
have a filir chan,c,e to suc,ceed. 

Thank y,ou :for your tin1e and consideration. I ,an1 ,c,onfident that this mnhiativ,e ,vil ,contribute to, the 
growth and prosperity of Oshawa's smaU business, sector. 

Sinoer,ely, 

Mark Snaper 

Eye Candy Ads 
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WhY. This AP.P.lication Should Be A1212roved 
Georgina Military Museum 

26061 Woodbine Ave 
Keswick, ON 

June 15, 2024 

Dear Mark, 

On behalfofthe Georgina Military Museum, I want to extend our heartfelt thanks for your 
generous support in providing us with free advertising on your digital billboard for our biggest 
event ofthe year. 

Your contribution has significantly boosted our visibility within the community, allowing us to 
reach a broader audienc,c and share the importance ofpreserving our military heritage, The 
increased attendance and enthusiasm we·ve experienced this year is a testament to the power of 
your advertising platform. 

Your commitment to supporting local non-profits like ours demonstrates a profound dedication 
to community engagement and cultural preservation. It's partners like Eye Candy Ads that 
enable us to con1inue our mission ofcducaling the public and honoring the brave individuals 
who have served our country, 

Thank you once again for your invaluable support. We look forward to working together in the 
future 10 promote our shared values and community ini1ia1ives. 

Warm regards, 

J•ff L<ggett 

President 

Georgina Military Muscum 

First Digital Billboard In Georg ina 

Ju~ S, 2024 

Ere Candy Ads 
I21Bridge Stroct 
Bradford. ON, L3Z 3H3 

Dc•r Marl< Sn•pcr ofEye Candy Ads 

I hope 1his lctt<r fiods you well. I am writing to confirm that tht-rc have been no n,ports ofdis1rac:11oru1 or 
complai,11s from anyone in the Town ofGeorgina regarding yourdlgital billboard. 

As a Manager ofMuoicipal Law Enforcement, I am h!Skcd with ensuring that •U signage wilhin our 
cornmunily adheres to the rcgulalions and standards set forth by our 1own. Ian, pleased to inform you 
that your digital billboard bas con.<istently met these smndards, nnd we have nol received aoy complaiots 
from rcsi<ktttJ or visitors, This spe.w highly ofyour co,npany's dcdic.11ion to crc<iting effective yet 
wtobtruSi\·c advenising. 

On • personal note, I mu.I ""Y thal I lhoroughly enjoy driving by your billboard. II is alwn)"' a delight to 
sec which IOC'al busi=ses arc featured and bow creatively 1bcy utilize tbc digital space, Your biUb<wd 
not only provides• platform for our local businesses to rcoch a wider audience, but it also ildds a vibrant 
end dynamic clcmcot to our town's landscape. It is clc•r lh•t ■ gie.tl deal of thought w,d care goes into 
the co111cnt displayed, at>d this is much appreeia1cd by many i11 our con1muni1y, ~ included. 

Your efforts 10 maintain high stw,dards io your advertising ptiiC\iccs do not go unnoticed. It is 
cncoura,gin,g 10 sec a compu,y that wlucs both cfrcctivencssand community impoet Your billbo3td 
serves a.s aa cxcdlcar cxrunplc or bow modem ad.,·crdslng can integrate seamlessly into our coviroameat 
wi1ho. 1causing und\lc distnction or concern, 

Thank you for your continued cooperalion aod for being a valuable part ofour communily. Should you 
have any questions or require further infonnation. plc:tSC do not hesi1:ia1c to oonmet me. 

Mike Hut~hlnson 
Manago,. Munlopal Law Enf0tceme<11I Log,olabvo s.rvico1 
2$557 CMc C...lrO Rd.. Koswick, ON ( I.AP 3GI 
905-476-430 1, OXL 22115 (~ 

GEORGINA 

THE GEORGINA CEN TRE 
FOR ARTS AND C ULTURE 

February 8, 2024 

To Whom It May Concern, 

This letter Is inten~ to provide support and express gratitude to Eye candy Ads for their donation of 
ad space on the electronic billboard North/East of Woodbine and Ravenshoe in Keswick. 

The Georgina Centre for Arts and Culture Is a non-proflt, charitable organltatlon running arts 
programming in Georgina. W,th a limited budget, mar1<etill$ choices are always made with the largest 
Impact possibl~ in mind. 

As an arts appreciator, Mark from Eye candy Ads came to our organitation In 2023 offering free space 
on their electronic billboard. The gallery gratefully accepted and were very impressed with the results. 
Within a few days of the first ad going up In November 2023, new, unique visitors started to come in 
because they had seen the eye-catching ad for our Red Show Exhibition as they were travelling through. 
Some of these visitors did not know the gallery existed and had not planned on visiting, and many were 
visitors from outside Georgina. 

I believe that the billboard draws people off the highways, Into lhe downtown area< of Georgina, and 
am looklng forward to seeing further Impact In the summer when cottagers begin travelllng that 
intersection. It is a great way 10 advertise all that Georgina has to offer alongside the beach and water 
activities, pushing visitors to businesses and attractions as they are passing through or visiting. 

If you have any questions or would like more information about our experiences with ad~rtising on the 
billboard Nort'1/East of Woodbine and Ravenshoe in Keswick, please reach out. 

Clvbtine Arnold 
Executive Director 
Georgina Centre for Arts and Culture 

Phone 90S-722-9S87 Email christine@thegcae.ca 
149 Higl, Street, Sutton, On, LOE lRO 

United Way•Centra de 
S,mc09 Mu$1coka 

March 5, 2024 

Eye Candy Electronic Billboards 

To whom it may concern, 

This letter is to acknowledge the outstanding suppon that Ma rk Snaper and Eye 
Candy Ads has provided United Way Simcoe Muskoka in our promotion of 
community events s ince 2021 . 

We were generously provided free space on the electronic billboards for Coldest 
Night of the Year promotions for 3 months of each year for the last 3 years of events. 
The same was also offered for a youth mental health screening event in 2022. This 
free promotion in the prominent spaces it was offered was integral in making people 
aware of the events and helping us raise over $180 000 for services in Bradford since 
2021. 

We are very grateful for the suppon of Eye Candy Ads. Their generous in-kind 
sponsorship of charities such as ours makes a d ifference in our community!! 

Sincerely, 

Rosi Manin 

Relationship Manager - Events/Engagement 

mailto:christine@thegcae.ca

	Structure
	Figure
	Figure
	Figure
	Figure
	Figure


